
PARTICIPATION

Increase awareness
and understanding

about safe and healthy
relationships

Enhance local
service capacity to
prevent, identify &

respond

Contribute towards
the prevention of

sexual violence and
abuse

A Campaign
to Promote

Young People’s
Safety 

in Bundaberg

ACTIVECOMMUNITY

OWNED

Strengthen
personal and
online safety

AIM 1 AIM 2 AIM 3 AIM 4

WHAT COULD IT LOOK LIKE?WHAT COULD IT LOOK LIKE?

PEER-LED ACTIVITIES & SUPPORT GROUPS

RAISE AWARENESS AND PARTNER
WITH EXISTING SERVICES

LINK TO SCHOOL-BASED ACTIVITIES

SPREAD MESSAGES 
VIA SOCIAL MEDIA, RADIO,

PRINT, ONLINE

ACCESSIBLE, NON-JUDGMENTAL
INFORMATION FOR EVERYONE

FREE TO ACCESS

ACCESSIBLE ACROSS DEVICES

SHARED STORIES AND
EXPERIENCES

FEATURE VIDEOS OF ROLE MODELS /
INFLUENCERS

LIVE CHAT QUICK EXIT

DOWNLOADABLE INFORMATION

SPREADING MESSAGES ONLINE ONE-STOP SHOP

  DRAFT BUNDABERGDRAFT BUNDABERG
ACTION PLANACTION PLAN

TO KEEP YOUNG PEOPLE SAFETO KEEP YOUNG PEOPLE SAFE
Targeted
to Young

People 
12-25yrs

Community
Bystander

Training

INCLUSIVE

Online 
Community
Portal for 

Young People’s Safety
in Bundaberg

Professional
Development

Training

Family
Toolkit

BE INCLUSIVE



COMMUNITY ANDCOMMUNITY AND
STAKEHOLDERSTAKEHOLDER  
PARTNERSHIPSPARTNERSHIPS

We need help from 
community groups, schools, service 

providers, professionals and government

Share expertise and help support young
people with design and roll-out

COMMUNITY SUPPORTCOMMUNITY SUPPORT
TEAMTEAM

We need adults from the 
community to join the 
Community Support Team 

Share experience and knowledge  
to help support young people who 
will lead the design and roll-out of 
the Bundaberg Action Plan

We need young people to design a safety campaign
and online One-Stop Shop for

young people’s safety in Bundaberg

Join the Young People’s Project Group
 and lead the design and roll-

out of the Bundaberg Action Plan

YOUNG PEOPLE’S PROJECT GROUPYOUNG PEOPLE’S PROJECT GROUP
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WHAT’S NEXT?WHAT’S NEXT?

test & REFINE

Roll-out & EVALUATE

PROJECT TIMELINEPROJECT TIMELINE
Young People | Families | Community Elders and Leaders | Service Providers | Community Members

Endorsement
Now - Jun 24

Plan and Design
Jul 24 - Mar 25

Test
Apr 25 - Jun 25

Roll-Out & Evaluation
Jul 25 - Jun 26

STAGE ONE

STAGE TWO

STAGE THREE

Plan and co-design the community
driven youth-led campaign and

online one-stop shop

Planning 
& 

Co-Design

TEST 
&

Refine

Full
Roll-Out 

& Community 
Mobilisation

Widespread
Attitudinal 
& behaviour

change

Improved
Safety &

well-being of
young people
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